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Financing-only option for consumers can be paid off immediately

AMVIC has recently noticed a substantial increase 
in consumer questions and complaints regarding 
finance-only purchase options. If it is your policy to 
finance all vehicle transactions, then the consumer 
must be made aware of all requirements as listed 
in the Cost of Credit Disclosure Regulation before 
entering into a financing contract. Remember, 
a disclosure statement regarding the credit 
agreement must be provided on or attached to the 
bill of sale. 

Not all consumers who are purchasing a vehicle want to 
finance it. Some may be able to pay for the vehicle in full 
with cash or a bank draft. Repaying the loan is covered under 
Section 68(1) of the Consumer Protection Act and Section 8(1)
(s) of the Cost of Credit Disclosure Regulation. A borrower is 
entitled to pay the full outstanding balance under a credit 
agreement at any time without any prepayment charge or 
penalty.

Unfair practice
Be clear and direct with the consumer so they understand how 
much they are really paying for a vehicle, including financing. 
Section 6(3)of the Consumer Protection Act states, “It is an 
unfair practice for a supplier (a) to enter into a consumer 
transaction if the supplier knows or ought to know that the 
consumer is unable to receive any reasonable benefit from 
the goods or services; (b) to enter into a consumer transaction 
if the supplier knows or ought to know that there is no 
reasonable probability that the consumer is able to pay the 
full price for the goods or services; (c) to include in a consumer 
transaction terms or conditions that are harsh, oppressive or 
excessively one-sided.”

Advertising
When it comes to finance-only options for 
consumers, it is best practice to ensure the 
consumer is fully aware of the pros and cons of 
financing a vehicle before moving forward with the 
transaction. If an advertisement offers credit and 
states the interest rate or payment amount, make 
sure the advertisement complies with the Cost of 
Credit Disclosure Regulation concerning leasing and 
financing.

An advertisement must clearly state if the price 
is a finance-only price and not a cash price. 
Advertisements will be non-compliant if there is a 
price difference based on the type of payment and 
there is no mention of that in the advertisement. 
Always be clear on all details of the advertisement 
to ensure that you are not in violation of the all 
in-pricing laws stated in the Automotive Business 
Regulation (ABR), Section 11(2)(l).

While businesses can choose the form of payment 
they accept, AMVIC does not approve or endorse 
any such program; consumers should never be 
told a program is “AMVIC endorsed”. Visit AMVIC’s 
advertising toolkit for examples of advertisements 
and other resources, including AMVIC’s additional 
advertising laws checklist that features Automotive 
Business Regulation (ABR) legislation.
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https://www.qp.alberta.ca/1266.cfm?page=1999_198.cfm&leg_type=Regs&isbncln=9780779787456&display=html
https://www.qp.alberta.ca/1266.cfm?page=1999_198.cfm&leg_type=Regs&isbncln=9780779821143&display=html
https://www.amvic.org/business/advertising/
https://www.amvic.org/wp-content/uploads/2018/10/30-Oct-2018-additional-advertising-laws-PUBLISHED.pdf
https://www.amvic.org/wp-content/uploads/2018/10/30-Oct-2018-additional-advertising-laws-PUBLISHED.pdf


AMVIC connects with consumers at The Women’s Show 
The Edmonton Women’s Show at the Expo Centre from Oct. 22 to 23, 2022 marked AMVIC’s 
return to tradeshows since 2020. Our goal was to educate consumers on their rights and 
responsibilities within the automotive industry. 

Some of our key messaging was to do with all-in pricing is the law, curbers and backyard 
mechanics, and service and repair. 

Our one-on-one, high quality consumer interactions proved valuable to everyone that visited our booth. 
Consumers asked questions on what to remember when taking their vehicle in for a service or repair, what 
procedure to follow when filing a complaint and how to know if a business is licensed with AMVIC. 

We handed out 250 AMVIC bags filled with ice-scrapers and tip cards. We also handed out 
wallet cards specifically geared to informing consumers about their rights when it comes to 
service and repair. 

The two-day event was a good segue back into public-facing events for AMVIC; we hope to 
have more in the new year.

Did you know?

AMVIC has renewed our partnership with the Learning 
Disabilities Association of Alberta (LDAA) for another 
year. 

AMVIC’s contribution to the provincial nonprofit organization is a 
consumer awareness advertisement card aimed at new drivers that is 
included in the Driver’s Handbook study prep kits, available at registries 
across Alberta.
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https://ldalberta.ca/
https://ldalberta.ca/
https://ldalberta.ca/prep-kits/


Inspections: a six month overview
It has been six months since AMVIC’s in-person 
inspections have resumed after pandemic-related 
safety measures temporarily meant inspections 
were conducted from a distance. 

The Consumer Protection Act gives AMVIC the authority 
to inspect all licensed automotive businesses in Alberta, 
including service and repair businesses. Education plays an 
important role in every inspection AMVIC conducts. As part of 
assessing regulatory compliance, AMVIC inspectors educate, 
explain legislation and answer questions. 

The business is often given a time period to correct 
issues identified from an inspection and then a 
follow up inspection is conducted to ensure any 
identified issues are remedied and compliance is 
met. 

Recent concerns that AMVIC inspectors have 
highlighted are:

• Advertising accuracy: businesses are 
advertising demo vehicles that are not actually 
for sale but are being used as stand-ins for 
vehicles that are only available to order or 
advertising vehicles that are not on the sales 
floor. If the vehicle being advertised is a factory 
order, the advertisement must clearly state that. 

• All-in pricing: all-in pricing is the law in Alberta. 
This means when an AMVIC-licensed seller 
advertises the price of a vehicle it must include 
ALL fees and charges the seller intends to 
charge. The only fee that can be added to the 
advertised price is GST and any costs associated 
with financing (if applicable).

• Accurate bill of sale: all incentives must be listed 
on the bill of sale including, but not limited to: 
cash back, extended or extra warranty, and free 
services such as oil changes and tire packages.

• Loans: remember that loans are open ended and 
consumers can pay them out at any point in time with no 
penalties. Automotive businesses should not be forcing 
consumers to keep loans active if the consumer wants to 
pay it out. For more information on loans, please refer to 
the “Financing-only option for consumers can be paid off 
immediately” article on page one of this publication.

AMVIC normally gives businesses approximately 
two weeks’ to a month’s notice prior to their first 
inspection. Notice will not always be provided prior 
to conducting a follow-up inspection. The inspection 
can take anywhere from an hour to a business 
day depending on the size of the business and the 
follow-up required. 

Samples of records regarding automotive business 
transactions from the past three years may be inspected. 
Documents examined could include, but are not limited 
to: Mechanical Fitness Assessments (MFAs), bills of sale, 
consignment agreements, repair invoices, banking records, 
vehicle inventory, payroll records and GST remittances. An 
inspector will also review previous recent advertisements in 
multiple formats.

For more information on inspections, please visit 
amvic.org.
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https://www.amvic.org/business/advertising/
https://www.amvic.org/are-you-following-all-in-pricing/
https://www.amvic.org/accurate-bill-of-sale/
https://www.amvic.org/


Online sales
Consumer behaviour has changed 
over the past two years and more 
consumers shop online now than 
ever before. Remote consumers 
can purchase or lease a vehicle 
from an AMVIC-licensed business 
without visiting the automotive 
business’s registered premises. 

Online sales are permitted as long 
as the business has a brick and 
mortar location. The Internet Sales 
Contract Regulation (ISCR) applies 
to Alberta residents or people 
purchasing goods or services from 
Alberta businesses that sell online. 

It is important to note that regardless 
of the business model, the Consumer 
Protection Act, the Vehicle Inspection 
Regulation (VIR) and the Automotive 
Business Regulation (ABR) must be 
followed. 

If you are selling online, remember:

• Include any relevant vehicle 
history in your online 
advertisements to make sure 
they comply with the ABR, 
Section 31.1(2)(a) and (b).

• If the deal that you’re offering 
includes incentives, ensure 
you advertise the total, all-in 
price first, and then all possible 
incentives summarized 
afterward.

• If you are advertising a specific 
vehicle for sale, ensure you 
include the vehicle stock 
number and not vehicles 
which you do not have in your 
possession. When placing an 
advertisement for a specific 
vehicle available for sale from 
your inventory, ensure you 
comply with Sections 11(2)(l) 
and 11(2)(m) of the ABR.

• Consumers can cancel a 
contract under the ISCR if 
certain disclosure conditions 
are not met. Familiarize yourself 
with the ISCR to understand 
the additional requirements 
you are required to meet for 
internet sales.

• A contract can be delivered 
or emailed to a consumer if all 
elements have been agreed to 
previously. However, if there are 
elements to still be negotiated 
or resolved prior to signing, 
they must be delivered to 
the consumer by an AMVIC-
registered salesperson.

The Government of Alberta has 
produced a helpful factsheet on 
internet shopping. 

Visit amvic.org for more 
information on the ISCR and 
frequently asked questions on 
internet and remote sales to 
consumers. 
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https://www.qp.alberta.ca/1266.cfm?page=2001_081.cfm&leg_type=Regs&isbncln=9780779752836%20
https://www.qp.alberta.ca/1266.cfm?page=2001_081.cfm&leg_type=Regs&isbncln=9780779752836%20
https://open.alberta.ca/publications/internet-shopping
https://www.amvic.org/business/internet-selling-and-sales-to-remote-consumers/
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Autos R Less owners sentenced after pleading guilty
Darren Craig Brown and Tammy Monique 
Moroz of Autos R Less pleaded guilty to 
unlawfully defrauding members of the 
public of monies of a value exceeding $5,000 
(Criminal Code Section 380(1)(a)). Brown has 
been sentenced to two years’ incarceration 
at Bowden Institute and Moroz received a 24 
month conditional sentence.

AMVIC first suspended the business licence 
of Autos R Less on July 9, 2018 after multiple 
consumer complaints relating to unpaid 
liens. AMVIC issued the Criminal Code 
charge in relation to 14 consumers who were 
defrauded approximately $463,003 in losses. 

The consumers who purchased vehicles 
at Autos R Less did not either receive their 
vehicle after acquiring a loan, did not have 
their existing liens paid out on trade ins or 
were sold a vehicle with an existing lien.

Autos R Less Corp. was previously licensed for 

new, used and consignment sales, as well as 
service station and garage. The automotive 
business has a suspended licence and cannot 
operate until it can provide evidence to 
AMVIC that it is financially viable to operate 
with no risk to the consumer.

Did you know?
AMVIC has an advertising toolkit available for industry 
that has advertising examples, free advertising lessons, 
advertising checklists and various versions of the 
AMVIC logo for use in advertisements. Go to amvic.org/
business/advertising/ to check it out.

Accurate bill of sale
How does having an accurate and compliant bill 
of sale help your automotive business succeed? 
Not only is it required by law, but it increases 
transparency and builds trust with consumers. It 
also acts as a written record should there ever be 
any kind of dispute. 

By capturing all the required information, you can 
ensure your business and consumers are both on 
the same page.

As per the Automotive Business Regulation (ABR) 
Section 31.2(1) and (2), certain information must be 
included on the bill of sale. 

Some things to remember about the bill of sale: 

• It should accurately identify the consumer(s), as 
well as the salesperson(s) and the automotive 
business licensee who actually sold the vehicle.

• It should be fully completed.

• There should be only one final version of the bill 
of sale per transaction, and the consumer must 
be provided with a copy along with any other 
documents required to be attached to the bill of 
sale. 

• It must accurately reflect the nature of the 

transaction and must list any down payments, 
trade-ins, extra items as promised, cash back, 
etc. 

• It should reflect all-in price advertising. As per 
the ABR Section 11(2)(l), businesses must include 
“[…]in the advertised price for any vehicle the 
total cost of the vehicle, including, but not 
limited to, all fees and charges such as the cost 
of accessories, optional equipment physically 
attached to the vehicle, transportation charges 
and any applicable taxes or administration fees, 
but not including GST or costs and charges 
associated with financing.”

Review your bill of sale to ensure you have included 
everything listed in the ABR Sections 31.2(1) and (2). 
If you want to create your own compliant bill of sale, 
AMVIC has a checklist available on amvic.org
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