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AMVIC’s mandate is to protect consumers and 
industry from unfair practices and foster open and 
clear communication in the automotive industry. 
AMVIC helps businesses to build best practices and 
provides alternatives for resolution of consumer 
complaints.       
       
The AMVIC 2021 - 2022 annual report showcases 
how AMVIC navigated the external effects of recent 
global challenges stemming from the COVID-19 
pandemic. 

        
        
        
        
        
        
        
        
        
        
        
        
        
        
        
        
        
        

2021 – 2022 highlights:

AMVIC has partnered with Crime Stoppers as 
a means for individuals or businesses to leave 
anonymous tips regarding unlicensed automotive 
businesses or private individuals selling vehicles 
(curbers). This very successful partnership has 
resulted in a number of active investigations and 
charges under the Consumer Protection Act.

A new learning management system was launched 
in December 2021. Developed by a local Edmonton 
business, Skillbuilder is a software that significantly 
improves the delivery of AMVIC’s two online 
education courses. Skillbuilder’s robust capabilities 
allow AMVIC to better manage course content and 
flow so registrants have more information available 
throughout the process.

AMVIC 
2021 - 2022 
annual report 
released

AMVIC 2021 - 2022 annual report released

Published by AMVIC for registrants and licensees

amvic.org   |   1



Year at a glance

               
               

The 2021 - 2022 annual report can be found on  
      amvic.org.        
               
       

More information from the annual report can be found on page three and 
four of this issue of Impact.
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https://www.amvic.org/about-us/annual-reports/


Top three complaint types in 2021 – 2022 and how to avoid them 

1. Contract issues                                                                                      
These range from clarification on terms and 
conditions to details of the financial agreement. To 
help reduce this type of complaint, ensure that all 
salespeople on your team are aware of bill of sale-
related requirements from the Consumer Protection 
Act (CPA) and the Automotive Business Regulation 
(ABR), including those related to financing.    
    
Best practice tip: Take the time to go through the 
contract in detail with the consumer. In doing 
so, you are ensuring that the consumer fully 
understands what they are purchasing, including 
finance conditions (including interest rates), cost of 
borrowing, negative equity, balloon payments (for 
leases) and payout loan terms.    
       

2. Condition of vehicle                                                                 
Full disclosure and transparency on the overall condition of the 
used vehicle (or new vehicle, if there is applicable history, such 
as damage over $3000) allows consumers to make informed 
decisions, while ensuring your automotive business does not 
contravene the legislation. Section 31.1(1) of the ABR lists a 
number of vehicle history disclosure quirements.                                                                                 
       
Best practice tip: Give the consumer all of the information 
you have on the vehicle and be fully transparent on the 
entire condition of the vehicle. A full mechanical inspection is 
encouraged on a used vehicle before purchase. In doing so, the 
consumer will be better equipped with an overall understanding 
of the condition of the vehicle and your business will have 
fostered good customer relations.   
 

3. Repairs                                                                                   
Repair-related consumer complaints are the third most common 
for 2021 - 2022. These are often related to unfair practices. For 
example, if an automotive business tells a consumer they need 
to replace an engine, but that is untrue, it would be considered 
an unfair practice under Section 6(4)(a)(b)(p) of the CPA. Other 
unfair practices that lead to complaints include promising a 
repair can be done despite knowing your business does not have 
the capability to perform the repair (Section 6(4)(k) of the CPA 
and Section 12(i) of the ABR), and using used parts without the 
consumer’s consent (Section 6(4)(f )(g)).      
       
Best practice tip: Ensure your technicians and customer service 
representatives are aware of the legislation. AMVIC offers a 
voluntary Service and Repair Course for $40 that provides 
valuable knowledge of the legislation relating to the service and 
repair industry      
        
Complying with legislation and using best practices can reduce 
the possibility of consumer complaints. Read up on unfair 
practices.
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https://www.amvic.org/business/education/service-repair-course/
https://www.amvic.org/unfair-practices/
https://www.amvic.org/unfair-practices/


Annual report: inspection concerns
Page 18 of the 2021 – 2022 annual report outlines the 
top inspection concerns this fiscal year. Advertising 
non-compliance is a concern in more than half of the 
inspections.   
 
AMVIC’s advertising toolkit is available on 
amvic.org with checklists, examples and free 
access to the advertising sections of the 
Salesperson Registration Course, and the 
Service and Repair Course.  
 
If you’d like more detailed information on the 
top inspection concerns for each licence type, 
you can find them on page 17 of the annual 
report. 

Salesperson registration renewals on AMVIC 
Online
Ensuring that your salesperson registration status 
remains active by renewing it on time on AMVIC 
Online is part of your responsibility as a salesperson. 

Your salesperson registration is valid for 12 months. 
If your salesperson registration lapses, you will still 
be charged the full annual renewal fee of $100. If 
your registration has been expired for three or more 
years, you will be required to take the Salesperson 
Registration Course again before being issued a new 
registration. 

All registration fees can be paid through AMVIC Online. 
To ensure that you are aware of your renewal date, 
AMVIC sends reminder notices to you 30 days, 15 days, 
five days and one day before your registration expires. 

Remember, you cannot solicit, negotiate or conclude 
any agreement to buy, sell, lease, exchange or 
consign a vehicle until you have been issued an 
AMVIC salesperson registration. A contravention 
of Section 16 (salesperson registration) of the 
Automotive Business Regulation is an offence.  

Should you engage in selling vehicles without a 
salesperson registration, both you and your employer 
could face administrative penalties.  
       
Any person who is convicted of an offence under the 
Consumer Protection Act (CPA) or the regulations 
is liable to a fine of not more than $300,000 or three 
times the amount obtained by the defendant as 
a result of the offence, whichever is greater, or to 
imprisonment for not more than two years, or both 
(CPA, Section 164).

More information on the salesperson registration 
renewal process can be found on amvic.org.
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https://www.amvic.org/business/advertising/
https://www.amvic.org/salesperson/registration/469-2/


Did you know?
Various versions of the AMVIC logo are available in the advertising 

tool kit on amvic.org for use in your automotive business 

advertisements (in accordance with the Automotive Business 

Regulation, Section 11 (1)(b)).       

         

Remember, no alterations may be made to the logo, including 

colours or words.
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Head office 
Suite 303, 9945 - 50 St, Edmonton, AB T6A 0L4

P. 780.466.1140 | F. 780.462.0633 | TF. 1.877.979.8100 
Mon.- Fri. 8 a.m. - 12 p.m. and 1 p.m. - 4:30 p.m.

Investigations office 
Suite 205, 10655, Southport Rd SW, Calgary, AB T2W 4Y1

The Calgary office is not open to the public.

New federal luxury tax and all-in pricing
Effective Sept. 1, 2022, the Government of Canada’s 
Select Luxury Items Tax Act applies to the sale or 
importation of certain vehicles over $100,000. This 
federal tax applies to vehicle sales across Canada.

If you are advertising the price of a vehicle where the 
luxury tax will apply, Alberta’s all-in pricing legislation 
is still applicable and the luxury tax must be included 
within the advertised price of the vehicle.    
       
The only fee that can be added to the advertised 
price is GST and any costs associated with financing 
(if applicable), as per Alberta’s Automotive Business 
Regulation, Section 11(2)(l).

If you sell or import certain vehicles over $100,000, you 
are required to register with the CRA under the Select 
Luxury Items Tax Act.      
    

For more information on the luxury tax and if this 
applies to your business, contact a tax lawyer, an 
accountant or the Canada Revenue Agency at 1-866-
330-3304.
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https://www.canada.ca/en/revenue-agency/services/forms-publications/publications/ltn1/registration-under-select-luxury-items-tax-act.html#_Toc106180171

