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Fraud Prevention Month 
March is Fraud Prevention Month. Fraud not only affects consumers 
but automotive businesses as well. Salespeople should be on the 
lookout for signs of fraud and not rush through transactions. If fraud 
occurs and you are unable to recover the vehicle or the financial loss, 
it could affect your business’s bottom line.  

Be aware of:

Fraudulent information on documents 
Ensure the correct information is being recorded on bills of sale 
and financing applications as well as being provided to financial 
institutions. AMVIC is reminding all licensees that it is illegal to 
provide fraudulent information in order for consumers to be 
approved for financing, including, but not limited to, misrepresenting 
a consumer’s income.

Theft, fraudulent identity or unusual transactions 
Criminals can pose as legitimate buyers. Over the years, many AMVIC-
licensed businesses have been targeted by thieves who use fake IDs 
and credentials to purchase vehicles. Be wary of unexpected offers or 
requests that are too good to be true. You should also never agree to 
conduct financial transactions on behalf of strangers. 

Online buyers 
When a transaction is conducted entirely online or by email and you 
are unable to see the consumer in-person, then verifying identity, 
personal information and banking information is of the utmost 
importance. If a vehicle is being delivered for a test drive, or after a 
transaction is completed, ensure the employee making the delivery 
verifies the consumer’s identity and delivery address, and has an 
emergency contact number in case of suspected theft. 

Inventory source 
If you are purchasing vehicles from a wholesaler, ensure they are 
not a curber, also known as illegal, unlicensed sellers, who often sell 
damaged, stolen or odometer-tampered vehicles. If you are accepting 
a trade-in or purchasing a vehicle from a consumer, ensure they are 
the vehicle owner. 

VIN cloning 
Be aware of VIN cloning; when thieves take the VIN of a legally 
registered vehicle and put it on a stolen vehicle, usually of the same 
model, make and year. Use all the resources you can to check the VIN 
of any trade-in vehicles being offered to correctly identify the vehicle. 
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Fraud Prevention Month cont. 
Resources to help you:

Should a situation arise where someone feels more 
comfortable remaining anonymous in submitting a 
complaint, AMVIC’s partnership with Crime Stoppers now 
allows for this option to be available via  
crimestoppers.ab.ca or 1-800-222-8477. 

The Government of Canada has an anti-fraud toolbox that includes 
fraud facts, fraud quizzes and “The Little Black Book of Scams”. 

Remember, fraud can take many forms, from a vehicle 
with undisclosed damage, to forged signatures and fake 
credit applications. 

Visit amvic.org to find more ways on how you can protect 
yourself and to report fraud. 

Inspections
Under the Consumer Protection Act (CPA), AMVIC has the authority 
to perform inspections on all licensed automotive businesses within 
Alberta. Inspections are an effective way to enhance consumer 
confidence by ensuring Alberta’s automotive industry is in compliance  
with the appropriate legislation. 

Who conducts inspections?
An AMVIC inspector will conduct an inspection. All AMVIC inspectors 
carry photo identification, which may be requested to be shown before 
the inspection begins.

Why are inspections done?
Inspections help businesses understand the legislative requirements 
and implement best practices. Inspectors are there to bring the 
business into compliance: if non-compliance with the legislation is 
identified, a followup inspection and/or progressive enforcement may 
follow.

What should be expected to happen during an 
inspection?
• An inspection can take anywhere from an hour to an entire

business day depending on the size and complexity of the 
business, and if followup is required.

• Inspections typically include an examination of sample 
transactions from the previous three-year period, which must be
made available to the inspector.

• Documents examined could include, but are not limited to: 
advertisements, MFAs, bills of sale, consignment agreements, 
repair invoices, banking records, vehicle inventory, payroll records
and GST remittances.

• An inspector will also review previous recent advertisements in 
multiple formats to ensure adherence to all-in pricing legislation.

• An inspector may take copies or photos of documents to include 
in their reports. Under the Consumer Protection Act Section
132(1)(a) “Every licensee and former licensee must create and 
maintain complete and accurate financial records of its operations
in Alberta for at least three years after the records are made …”

Visit amvic.org for more information.
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https://crimestoppers.ab.ca/
https://www.competitionbureau.gc.ca/eic/site/cb-bc.nsf/eng/h_04437.html
https://www.amvic.org/
http://www.amvic.org/


Unfair practices 
 
What is an unfair practice?

Section 6 of the Consumer Protection Act (CPA) lists various unfair 
practices for example, it is an unfair practice to do or say anything 
that might reasonably deceive or mislead a consumer. 

Here are some best practices to avoid the potential of unfair 
practices: 

Signing documents 
Salespeople should work with their consumers to ensure they have 
read and fully understand all agreements in detail before signing.  
Taking time to help consumers understand what they are signing can 
prevent misunderstandings and conflicts from arising, and can help 
prevent an unfair practice.

Deposits 
Although deposit and contract disputes will often be civil matters, 
AMVIC is able to investigate deposit-related complaints if there is 
evidence the consumer was misled or an unfair practice has occurred, 
as stated in Section 6 of the CPA.

In order to protect consumers and you, the salesperson or business, 
you may want to consider the following:

• Never ask for or take a deposit as a condition of allowing a 
consumer to test drive or negotiate a price for a vehicle. If there 
is no sales agreement, there should be no need for a deposit.

• Always have a written sales agreement signed by both parties 
before accepting a deposit.

• Make certain the sales agreement clearly states whether the 
deposit is refundable or non-refundable and under what terms 
and conditions.

• Clarify the reason for a deposit. Is it a deposit or is it a down 
payment?

AMVIC created a recommended (non-mandatory) deposit agreement 
that can be used as a best practice.

Vicarious liability 
As a business owner, you train your staff to act responsibly while 
providing great customer service. Sometimes the actions and words 
of your salespeople can adversely affect your business. 

Vicarious liability means automotive sales businesses are responsible 
for the conduct of the salespeople they employ (CPA, Section 166).  
Make sure your employees know what they can and cannot do under 
the CPA and Automotive Business Regulation. 

For example, excessive emails, text messages and phone calls from 
a salesperson to close a sale could be considered undue pressure, 
which is an unfair practice. 

Any information that would reasonably be expected to affect the 
decision of a consumer entering into a consumer transaction should 
be clearly communicated in an honest way.  
 
Visit amvic.org to learn more about unfair practices outlined in 
Section 6 of the CPA.

      

 Did you know?

 Did you know that off-site sales requests should be submitted to AMVIC three weeks prior to the event? 

 You can find the on/off-site sale request form available here.
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https://www.amvic.org/business/licence-responsibilities-information/deposits/
https://www.amvic.org/unfair-practices/
https://www.amvic.org/wp-content/uploads/2020/06/2020-May-29-Offsite-Sales-Request-Form-FINAL-fillable.pdf
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Suite 303, 9945 - 50 St, Edmonton, AB T6A 0L4

P. 780.466.1140 | F. 780.462.0633 | TF. 1.877.979.8100 
Mon.- Fri. 8 a.m.- 4:30 p.m.

Are your advertisements compliant?
Advertising compliance is the most common 
issue in all inspections conducted. Last fiscal 
year a total of 2,935 advertisements were 
reviewed in depth, with most having minor 
concerns. 

However, 163 businesses required findings 
letters to address more serious advertising 
issues. So far, the 2021 – 2022 fiscal year is 
shaping up to be similar in that advertising 
compliance remains the top issue. 

Consider double checking your 
advertisements to ensure they comply. Here 
are some common issues to check for: 

All-in pricing: 

As per Section 11(2)(l) of the Automotive 
Business Regulation (ABR), an advertised 
vehicle price includes the total cost of the 
vehicle, including, but not limited to, all fees 
and charges not including GST or costs and 
charges associated with financing. 

During an inspection, inspectors will gather 
recent advertisements and compare them to 
the associated transactions to check if all-in 
pricing is being followed.

Vehicle history: 

As per Section 31.1 of the ABR, specific 
vehicle history must be included in an 
online advertisement, if applicable. This 
includes, but is not limited to: if a vehicle was 
damaged in a fire; whether it was used as a 
police car or emergency vehicle; or whether 
it was declared salvage at any time; and if 
the vehicle was ever in need of repairs due to 
an incident or collision that cost more than 
$3,000 including parts and labour. 

If those repairs were completed by the 
business operator, the total cost to complete 
the repairs must be included. 

Credit: 

If an advertisement is offering credit for 
a specific vehicle, the advertisement 
must include the price. In addition, if the 
advertisement offers credit and states the 
interest rate or amount of payment, the 
advertisement must also state the APR 
(annual percentage rate), term and total cost 
of borrowing as per the Cost of Credit 
Disclosure Regulation, Sections 4 and 6. 

Understanding what needs to be included 
in an advertisement can sometimes be 
challenging, which is why AMVIC has created 
multiple, easy to understand advertising 
resources for industry. 

If your business utilizes a third party 
advertising company, they can also access 
these resources. 

Advertising toolkit resources available 
include: 

• Checklists;

• Social media advertising FAQ;

• Example ads;

• Advertising 101 lessons taken directly
from the Salesperson Registration 
Course and the Service and Repair 
Course;

• Links to the legislation; and

• AMVIC logos in different file formats.

Ensure your advertisements comply with the 
legislation by reviewing the free, easy  
to access and understand materials on 
amvic.org
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https://www.qp.alberta.ca/1266.cfm?page=1999_192.cfm&leg_type=Regs&isbncln=0779746279%20
https://www.qp.alberta.ca/1266.cfm?page=1999_192.cfm&leg_type=Regs&isbncln=0779746279%20
https://www.qp.alberta.ca/1266.cfm?page=1999_198.cfm&leg_type=Regs&isbncln=9780779738175%20
https://www.qp.alberta.ca/1266.cfm?page=1999_198.cfm&leg_type=Regs&isbncln=9780779738175%20
https://www.amvic.org/business/advertising/
https://www.amvic.org/business/advertising/

