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March is Fraud Prevention Month
AMVIC has joined the Competition Bureau’s Fraud 
Prevention Forum partners in committing to raising 
awareness on fraud and educating consumers and 
industry on how to recognize, reject and report fraud.
Fraud not only affects consumers but AMVIC-licensed 
businesses too. Be aware of:

1. Curbers and backyard mechanics. Curbers 
are illegal, unlicensed businesses who often sell 
damaged, stolen or odometer-tampered vehicles. 
Backyard mechanics are unlicensed service and 
repair businesses that often operate from a residential 
property, violating zoning bylaws and creating public 
and environmental safety hazards. Both curbers and 
backyard mechanics create an unfair marketplace in 
Alberta because they do not follow the regulations, they 
take business away from legitimate AMVIC-licensees 
and they do not charge GST. 
 
2. Fraudulent information on documents. 
There has been a growing concern over fraudulent 
information being recorded on bills of sale and 
financing applications. AMVIC is reminding all licensees 
that it is illegal to provide fraudulent information in 
order for consumers to be approved for financing. 
Section 31.2 of the Automotive Business Regulation 
(ABR) states that the bill of sale must include 
information such as all fees and charges, the total cost 
of the vehicle, any deposits or down payments and 
any remaining balance. Bills of sale must match the 
information provided in financing applications. When 
conducting inspections, AMVIC industry standards 
inspectors will be looking for documents with accurately 
recorded information.

3. Theft and fraudulent identity. Be careful with 
criminals posing as buyers. Over the years, many 
businesses have been targeted by thieves using fake 
IDs and credentials to purchase vehicles. In one case, 
once the dealership realized the sale and financing was 

not legitimate, the thief had already taken the vehicle. 
In other cases, thieves have switched out the VIN of 
the fraudulently purchased vehicle with another VIN 
and resold the vehicle as a curber. In other instances, 
vehicles were stolen on test drives. These criminals 
usually target businesses near the end of the day, 
putting pressure on the salespeople to make a quick 
deal. Salespeople and automotive businesses should 
trust their instincts and always confirm the authenticity 
of documents, bank drafts and identification.

4. Awareness of online fraud. With the pandemic 
increasing online sales, remote sales and home 
delivery of vehicles, it is important that automotive 
businesses take the proper steps to protect 
themselves. If a vehicle is being delivered for a test 
drive, or after a transaction is completed, ensure the 
employee making the delivery verifies the consumer’s 
identity and delivery address, and has an emergency 
contact number in case of suspected theft. When a 
transaction is being entirely online or by email and 
you are unable to see the consumer in-person, then 
verifying identity, personal information and banking 
information is of the utmost importance. Salespeople 
should be told to look for signs of fraud and to not 
rush through a transaction. If fraud occurs and you are 
unable to recover the vehicle or the financial loss, it 
could affect your business’s bottom line.

Protect yourself, your business and consumers by being 
aware of the fraud that could take place year-round.

Where to turn if you encounter fraud:
For curbers and inaccurate documentation, please file 
a complaint on amvic.org.

For thieves possibly targeting automotive businesses, 
contact your local police non-emergency line.

https://www.competitionbureau.gc.ca/eic/site/cb-bc.nsf/eng/03662.html
https://www.amvic.org/consumer/complaint-process/
https://www.amvic.org/consumer/complaint-process/
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Industry resources that help you
AMVIC is Alberta’s automotive 
regulator, administering the 
mandatory licensing for motor 
vehicle businesses and salespeople 
as required by the Consumer 
Protection Act of Alberta, and 
providing a fair marketplace 
for automotive consumers and 
businesses.

AMVIC is here to help:
Have a question about your 
business licence or salesperson 
registration? Contact the licensing 
department directly at licensing@
amvic.org.
Have a question, concern or inquiry 
about your roles and responsibilities 
as an AMVIC licensee or registrant? 
Email the industry standards team 
at industry.standards@amvic.org.
Do you see a trend in the 
automotive industry that you think 
AMVIC should address or have a 
story idea for AMVIC to cover that 
will help others in the industry stay 
fair, honest and transparent? Send 
your idea or topic to media@amvic.
org for consideration for our next 
industry bulletin or article in Impact, 

AMVIC’s industry newsletter.
Sometimes concerns or complaints 
are outside of AMVIC’s authority 
so here are some other helpful 
resources:

Alberta Apprenticeship and Industry 
Training
• Establishes training and 

certification standards for repair 
workforce.

• Investigates complaints about 
unlicensed mechanics.

• Investigates required number of 
journeypeople in shops.

Alberta Transportation
• Changing the status on a 

vehicle such as salvage, write-
off, rebuilt, non-repairable.

• Out of province vehicle 
inspections.

• Unsafe vehicles.
• Vehicle inspections.

Canadian Motor Vehicle Arbitration 
Plan
• Manufacturing defects.
• New vehicle warranty.
• Problematic new vehicles.

Transport Canada: defect 
investigations
• Investigate allegations of safety 

defects in motor vehicles.

Insurance Bureau of Canada
• Reporting insurance crime.

Insurance Council of Alberta
• Equipment warranty insurance 

policies, e.g., extended 
warranty.

Service Alberta
• Motorcycles.
• Parts stores.
• Commercial trailers.
• Credit disclosure issues.
• Manufacturer advertising or 

financing complaints.

Visit amvic.org for a full list of other 
resources.

What’s the difference between an 
Administrative Penalty and an Undertaking?
AMVIC’s mandate is to provide a fair marketplace for consumers and businesses in Alberta’s automotive industry. 
Enforcing the required legislation is a priority and AMVIC has specific goals when applying enforcement measures:
• change the behaviour of a non-compliant business or person;
• encourage future compliance within the industry as a whole; and
• reduce the risk of further harm.

Do you know the difference between an Administrative Penalty and an Undertaking? Here’s a breakdown of the 
two. For further details, visit amvic.org.

AMVIC is responsible for ensuring that automotive businesses comply with Alberta’s consumer protection laws. If 
an investigation or inspection determines that a contravention of the legislation may have occurred, AMVIC follows 
a progressive enforcement model as follows: 
• A written warning is sent to a licensee urging voluntary compliance.
• A violation ticket may be issued to enforce provisions in the Traffic Safety Act (specifically not providing a 

Mechanical Fitness Assessment).
• AMVIC’s peace officers have the authority to lay charges under the Consumer Protection Act (CPA), Traffic 

Safety Act and Criminal Code against a business or an individual. Charges are laid when the offence and 
circumstances are of sufficient seriousness in nature and/or the accused is likely to re-offend.

• Forward a recommendation for administrative action to the Registrar.

mailto:licensing%40amvic.org?subject=
mailto:licensing%40amvic.org?subject=
mailto:industry.standards%40amvic.org?subject=
mailto:media%40amvic.org?subject=
mailto:media%40amvic.org?subject=
http://eae.alberta.ca/planning/choosing/ait.aspx
http://eae.alberta.ca/planning/choosing/ait.aspx
http://www.transportation.alberta.ca/
http://www.camvap.ca/
http://www.camvap.ca/
https://tc.canada.ca/en/road-transportation/defects-recalls-vehicles-tires-child-car-seats 
https://tc.canada.ca/en/road-transportation/defects-recalls-vehicles-tires-child-car-seats 
http://www.tc.gc.ca/eng/motorvehiclesafety/defect-investigations-motor-vehicles.html
http://www.ibc.ca/en/
http://www.abcouncil.ab.ca/
https://www.alberta.ca/service-alberta.aspx
https://www.amvic.org/business/resources/other-resources/
https://www.amvic.org/enforcement/
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Administrative Review outcomes may include:
• No further action;
• Conditions added to licence;
• Licence cancellation or suspension;
• Administrative Penalty;
• Director’s Order; or
• Undertaking.
What is an Administrative Penalty?

Administrative Penalties are a monetary penalty 
for contravening the Consumer Protection Act 
or regulations. The Director of Fair Trading (as 
delegated) can impose an Administrative Penalty of 
up to $100,000 per contravention on a business or 
an individual.

Section 158.1(1) of the Consumer Protection Act 
states if the Director is of the opinion that a person:

(a) has contravened a provision of this Act or the 
regulations, or

(b) has failed to comply with a term or condition  
of a licence issued under this Act or the  
regulations, the Director may, by notice in 
writing given to the person, require the person 
to pay to the Crown an administrative penalty in 
the amount set out in the notice.

Posted on the website
In accordance with Section 157.1 of the CPA and 
Section 16 of the Appeal Board Regulation; in 
conjunction with the AMVIC Communications Policy 
and Administrative Actions Policy, AMVIC posts 
Administrative Penalties on its website for a period of 
10 years.

For more legislation relating to Administrative 
Penalties, go to amvic.org.

What is an Undertaking?
An Undertaking is a voluntary negotiated 
agreement that is an alternative to other forms 
of enforcement. The Director of Fair Trading (as 
delegated) can offer an Undertaking to a business 
or individual that has breached Alberta’s Consumer 
Protection Act or associated regulations.

Section 152(1) CPA states if the Director is of the 
opinion that a person:

(a) has contravened this Act or the regulations, 
and

(b) the Director is satisfied that the person 
has ceased the contravention, the person may 
enter into an undertaking with the Director in 
the form and containing the provisions that 
the Director, on negotiation with that person, 
considers proper.

The Director is not required to offer an Undertaking 
as an option.

In an Undertaking, a business or individual 
acknowledges the contravention and might agree to:
• Stop or change a practice described in the 

Undertaking;
• Provide compensation to anyone who has 

suffered a loss; or
• Pay costs associated with investigating the 

contravention.

Undertakings are public records and are posted 
to AMVIC’s website for a period of three years. 
A contravention of any terms of an Undertaking 
will constitute an offence and can be subject to a 
separate enforcement action.

Agreeing to an Undertaking
The terms of an Undertaking are negotiated between 
the Director and the person who engaged in the 
contravention. Anyone who agrees to the terms of an 
Undertaking is required by law to follow them.

Not agreeing to an Undertaking
If acceptable terms cannot be agreed to, then an 
Undertaking will not be an option. If an Undertaking 
cannot be negotiated, AMVIC may pursue other 
enforcement options.

After reviewing a recommendation for administrative action, the Registrar may schedule an Administrative 
Review by giving notice as per Section 128(1) of the CPA, and providing the licensee the opportunity to make 
representations to the Registrar. An Administrative Review allows a business or individual to hear the case against 
them, present their side of the story, and speak to any proposed action that the Registrar is considering.

Note: Any person who has been issued an Administrative 
Penalty has the right to appeal that decision to the Minister of 
Service Alberta within 30 days of receiving the notice.

https://www.amvic.org/wp-content/uploads/2019/10/Communications-Policy-approved-Oct-2-2019.pdf
https://www.amvic.org/wp-content/uploads/2019/04/Administrative-Actions-Policy-approved-April-23-2019.pdf
https://www.amvic.org/enforcement/administrative-penalties/
https://www.amvic.org/enforcement/undertakings/
https://www.amvic.org/wp-content/uploads/2019/04/Administrative-Actions-Policy-approved-April-23-2019.pdf
https://www.amvic.org/wp-content/uploads/2019/10/Communications-Policy-approved-Oct-2-2019.pdf
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Did you know advertising regulations apply to service and repair advertisements as well? Here are some 
examples of advertising regulations and how they apply to service and repair:

Example #1:
An automotive service and repair shop posts an advertisement on social media promising their cabin air filters 
can kill viruses and bacteria, including COVID-19.

The cabin filters the shop uses are just normal filters and the manufacturer does not state that the product kills 
COVID-19.

Regulation: all automotive advertisements must use descriptions and make promises only in accordance with 
actual conditions, situations and circumstances (Automotive Business Regulation (ABR), Section 11(2)(d)).

Example #2:
Can you read this if this was posted on the service and repair business’s website? It’s a point four size font.

How about this? Are you able to read this in an advertisement?

If you can’t read the sentences above, then the size of the font is too small or the font is not an easy to read font.

Regulation: every advertisement for an automotive business must not use a font that due to its size or other 
visual characteristics is likely to materially impair the legibility or clarity of the advertisement and, without limiting 
the generality of the foregoing, in no case uses a font size smaller than 8 points (ABR, Section 11(2)(e)).

Advertising courses
Would you like to learn more about the legislation that applies to automotive advertisements to ensure your ads 
are compliant? AMVIC has made the advertising modules from both the Salesperson Registration Course and 
Service and Repair Course available at no charge.

Check out the advertising toolkit webpage on amvic.org to see more examples of advertisements and to view the 
advertising modules from the online courses.

Want to learn more about service and repair laws? Register for the voluntary Service and Repair Course!

Advertising service and repair

Upcoming changes to background checks
AMVIC was advised of an RCMP policy change concerning category two agencies that used Canadian Police 
Information Centre (CPIC) for licensing purposes as part of their regulatory function. The policy change no longer 
allows AMVIC to obtain a police information check from CPIC for licensing purposes. This change to CPIC’s internal 
policy affects all category two agencies, not just AMVIC. As a result, AMVIC has arranged for Sterling Backcheck as a 
third-party to provide background checks for both salesperson and business licence applications. Effective March 16, 
2021, all salesperson and business applicants will pay Sterling Backcheck directly for this service and results will be 
provided to AMVIC and the individual.

Did you know?
When one of your employees applies for a salesperson registration with 
AMVIC, they will need to complete a number of requirements including the 
mandatory Salesperson Registration Course. Many applicants mistakenly 
believe successfully passing the course is the only requirement for 
registration. However, there are other requirements including a background 
check, paying the $100 registration fee, completing the application 
process in full and you, as the automotive business employer, verifying the 
applicant’s employment. The registration process can take longer if the 
applicant doesn’t complete the other requirements in a timely manner, or if 
your business takes too long to verify the applicant’s employment.

https://www.amvic.org/business/advertising/
https://www.amvic.org/business/education/service-repair-course/

