
Moving with you.

2019 – 2020 Annual Report



Contents
1 Who we are

2 2019 – 2020 Highlights 

3 AMVIC overview 

4 Governance

5 Message from the Board Chair

5 Message from the Board Treasurer

6 Message from the CEO

7 Educating consumers

10 Helping consumers

13 Licence to operate

15 Industry engagement and education

17 Ensuring compliance 

19 Enforcement and administrative actions 

22 Investing in people 

22 Public interest disclosure

23 Financial statements

37 Executive team



 1

Who we are
The Alberta Motor Vehicle Industry Council (AMVIC) is 
Alberta’s automotive industry regulator. AMVIC is a public 
agency accountable to the Minister of Service Alberta 
and the Government of Alberta. 

Mission
AMVIC protects the public interest and promotes trust 
and confidence in the automotive industry through 
heightened awareness and the fostering of a positive 
exchange of information among industry stakeholders. 

Mandate 
AMVIC protects consumers and industry from unfair 
practices in the automotive business industry. Consumer 
protection and a fair marketplace are achieved through 
AMVIC-managed mandatory licensing for automotive 
businesses and salesperson registrations as required by 
the Consumer Protection Act of Alberta.



2019 – 2020 Highlights 
On Oct. 30, 2019 a refreshed amvic.org was launched with a new layout and 
look, based on website usability research. The redesigned website features 
a simplified, clean design that is easier to navigate for both industry members 
and consumers. 

AMVIC had numerous opportunities to directly engage with consumers on 
their automotive rights. The communications team was invited to present at 
the Samson Cree Nation; participated in the 51st Calgary RV Expo & Sale; and 
hosted a table at a Fraud Prevention Month event hosted by Calgary Police 
Services at the Calgary Public Library.

AMVIC has been working toward measuring and reducing any unnecessary 
or outdated procedures through a red tape reduction initiative.  Consumers 
and industry members can feel confident that AMVIC is making it easier to 
find information, fill out applications or file complaints.

10,123 

total salespeople  registered 
as of March 31, 2020

632

total number of files 
investigated and closed 

in 2019 - 2020

7,182

total businesses licensed  
as of March 31, 2020

340

total onsite licensee 
inspections conducted 

in 2019 - 2020

2,485

total complaints submitted 
in 2019 - 2020

89

total charges laid against 
30 businesses and 

individuals in 2019 - 2020

Most  common complaints: 1 2 3vehicle condition contract issues repair

$131,969  was paid out to consumers from the Compensation Fund in 2019 – 2020.

$1,711,026 was obtained for consumers in 2019 – 2020 through alternate dispute 
                          resolution (ADR).
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Funding
AMVIC is a public agency under the Alberta 
Public Agencies Governance Act (APAGA) 
and is funded by the collection of business 
and salesperson fees, and sales levies.

Accountability
AMVIC is accountable to the Minister of 
Service Alberta, the Government of Alberta 
and ultimately the public as a public agency.

Principles 
The following principles provide the 
framework for all policies and procedures 
developed at AMVIC and help the 
organization successfully deliver its mandate:

• Foster open and clear communication in 
the automotive industry and support an 
honest exchange of information among 
industry, government and consumers.

• Assist the motor vehicle 
industry to build best business 
practices upon the framework of the 
Consumer Protection Act through 
education, compliance and enforcement 
of legislation.

• Provide alternatives for resolution 
of consumer complaints.

AMVIC has the power 
to enforce the:
• Consumer Protection Act 

Automotive Business Regulation 
Cost of Credit Disclosure Regulation 
Internet Sales Contract Regulation

• Traffic Safety Act 
Vehicle Inspection Regulation

• Criminal Code 
Sections relating to forgery, 
fraud and false pretence

AMVIC  
overview 
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The 13 directors on the AMVIC board include seven 
directors appointed from the general public by the Minister 
of Service Alberta, who sets terms for public directors. 
Five directors are appointed by motor vehicle industry 
associations and one director is appointed through 
nominations from the automotive industry. To qualify for 
the industry director-at-large nomination, the individual 
must be an owner or an employee of an automotive 
business in Alberta.

Programs and policies approved by the board are 
implemented and managed by AMVIC’s chief executive 
officer (CEO).

The board works with the CEO to: 
• Determine strategic priorities and set policy guidelines.

• Ensure financial and operational viability through fiscal 
oversight.

• Develop and maintain positive relationships with 
stakeholders. 

• Communicate AMVIC’s benefits to consumers, industry 
and government.

Governance

The Board of Directors

Phyllis Bohachyk (Chair) 
Public 

Bill Burnett 
Recreation Vehicle Dealers’ 
Association of Alberta

Ayodola Dahunsi 
Public

Scott Held 
Motor Dealers’ Association 
of Alberta

Wade Michener 
Auctioneers’ Association 
of Alberta 

Adrian Milczarek 
Public

Robert Miller 
Alberta Automotive 
Recyclers & Dismantlers 
Association

Vacant  
Industry director-at-large

Todd Walsh (Treasurer) 
Public

Erol Yersel (Secretary) 
Canadian Independent 
Automotive Association – 
Alberta Chapter

James (Jim) Martin Lees 
Public

Alison Sabo 
Public

Elizabeth Soria 
Public

4 
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Message from  
the Board Chair

I am delighted to chair the AMVIC Board of Directors as 
we completed the first full year as a public agency of the 
Government of Alberta, a transition that was an important step 
in AMVIC’s evolution.

Our board strives for AMVIC to become a leading public 
agency that operates with excellent governance and 
operational practices. A strong focus on compliance, 
education and communication efforts over the years 
has helped to raise AMVIC’s profile among industry and 
consumers, provide more supports to create well-informed 
consumers, build a level playing field for businesses and 
continue to define its regulatory role.

Our board operated at full strength with seven directors 
from the public arena and six directors representing the 
industry associations, including one industry director-at-large. 
The board would like to thank Kirby Soon, former industry 
director-at-large for his valuable contributions and we wish 
him the best in his future endeavors.

We are pleased to work closely with Hon. Nate Glubish, 
Minister of Service Alberta, and his department officials 
and staff. As a public agency, AMVIC is committed to 
protecting the public interest through efficient and innovative 
board governance as a high-performing organization. The 
Government of Alberta’s focus on red tape reduction flows 
through the board and is the frame of reference for every 
action and decision made by the organization.

AMVIC regulates the automotive industry in Alberta and staff 
work continuously to ensure a fair marketplace for consumers 
and businesses. The board would like to thank the AMVIC 
staff for their ambitious and balanced approach towards their 
everyday interactions with industry and consumers.

(original signed by) 

Phyllis Bohachyk 
Board Chair

The 2019 – 2020 fiscal year brought with it a number of 
changes, however, AMVIC was committed to the government’s 
priorities of responsible fiscal management, sustainable 
economic growth and a focus on red tape reduction. The 
COVID-19 global health crisis created an economic downturn 
felt around the world. Albertans started to see the effects of 
this pandemic in early March 2020, with a significant economic 
downturn. Vehicle sales in Alberta were down significantly in 
March, negatively affecting AMVIC’s revenue from the required 
$6.25 AMVIC levy per vehicle sold or leased. Although AMVIC 
ended the 2019 – 2020 year in a positive financial position, the 
full impact of this pandemic might have a significant impact on 
AMVIC’s revenue next fiscal year.

As of March 31, 2020, AMVIC’s total revenue was $6,627,923 
which was $56,577 lower than budget and $163,643 lower 
than last year. Course fee revenue increased by $22,740 from 
last year; licensing revenue was $44,918 less than last year; 
registration fee revenue was $4,715 under last year; and the 
sales levy revenue was $135,950 lower than last year. 

AMVIC operating expenses were under the budgeted 
amount by $374,131 and $81,602 less than last year leaving 
AMVIC in a positive position. This was primarily due to lower 
than anticipated staffing costs related to unfilled positions 
and employees on leave without pay, reduced spending 
on communications initiatives due to restrictions around the 
provincial election, reduced legal fees and savings on travel. 

The Compensation Fund paid out a total of 15 claims for a 
total of $179,884. In addition, $94,239 was recovered by the 
fund from licensees and licensee security during the fiscal 
year, resulting in a net $85,645 reduction of the fund. The 
Compensation Fund was subsequently replenished from 
unrestricted net assets to remain at $4,000,000. 

Going forward, the economic effects of the COVID-19 
global pandemic have been identified as a potential risk for 
AMVIC in the coming fiscal year. To mitigate any possible 
risks, the finance and risk management committee of the 
board will closely monitor the impact of this crisis and the 
impact on AMVIC. This committee has every confidence 
that AMVIC’s CEO, management team and staff will continue 
to demonstrate flexibility, commitment and a high level 
of customer service during these turbulent times to all 
consumers who require our services.

(original signed by) 

Todd Walsh 
Board Treasurer

Message from  
the Board Treasurer
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Message from  
the CEO

The 2019 – 2020 year marked AMVIC’s first complete year 
as a public agency under the Government of Alberta. As 
a delegated regulatory board, AMVIC is responsible for 
maintaining a mandatory licensing program for automotive 
businesses and a registration program for automotive 
business salespeople, educating industry on regulatory 
compliance, informing consumers of their rights and 
enforcing consumer protection laws.  

AMVIC is actively participating in the provincial red tape 
reduction initiative, reviewing our industry and consumer 
processes and striving to find the appropriate balance as 
we enforce consumer protection legislation. Improved 
efficiencies in the delivery of the mandatory motor vehicle 
industry licensing program make it easier for industry 
members to be compliant with legislation. 

Similar to previous years, AMVIC licensed 7,182 businesses 
and registered 10,123 salespeople. Alternate dispute 
resolution continues to be an effective mechanism 
to support consumers, with AMVIC obtaining almost 
$1.7 million for 199 consumers. Our staff work closely 
with businesses and salespeople in understanding the 
legislation, assisting with compliance issues and using 
enforcement actions as appropriate, within AMVIC’s 
progressive enforcement model. 

AMVIC connected with consumers in numerous ways, 
including at the Calgary RV Expo & Sale, a Fraud Prevention 
Month event at the Calgary Central Library and through 
our redesigned website, amvic.org. Based on usability 
research, AMVIC’s website was improved and enhanced 
to make searching for consumer or industry information 
easier than ever. 

I want to take this opportunity to thank our staff for their 
dedication and commitment to assisting industry and 
protecting consumers. We would also like to extend our 
thanks to the AMVIC Board of Directors for clear and 
focused guidance. As a regulator, AMVIC will continue 
to utilize proactive communication and progressive 
enforcement for the benefit of consumers and 
industry alike.

(original signed by) 

Malcolm Knox 
AMVIC Chief Executive Officer
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Educating  
consumers
AMVIC takes a multifaceted 
approach in providing resources 
to help consumers understand 
their rights, protections and 
responsibilities prior to entering 
into an automotive transaction.

Updated website
On Oct. 30, 2019 amvic.org 
launched a new look and 
layout with the same useful 
information. Exploring the 
website to find information 
on consumer rights has never 
been easier.

Consumer focused 
advertising
The spring 2020 AMVIC advertising 
campaign ran through most of 
March 2020. The consumer focused 
advertisements ran online and at 
Tim Horton’s restaurants across 
the province. Topics include all-in 
pricing and no “cooling-off” period. 

Fraud Prevention 
Month activities
For the fourth straight year, AMVIC 
joined the Competition Bureau’s 
Fraud Prevention Forum to raise 
awareness on how to recognize, 
reject and report fraud. AMVIC 
also joined Service Alberta and 
other community partners at 
a free event hosted by the 
Calgary Police Service at the 
Calgary Central Library.
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Samson Cree Nation 
presentation 
A noticeable trend emerged this 
year with a number of elders in the 
Samson Cree Nation complaining 
about vehicle purchases. The 
communications team presented 
to them at their regular monthly 
meeting. The elders learned about 
their consumer rights in Alberta and 
took home valuable advice before 
shopping for their next vehicle.

2020 Calgary 
RV Expo & Sale
In January 2020, AMVIC hosted 
a booth at the Calgary RV Expo 
& Sale to give consumers tips on 
purchasing RVs.

The largest spike in web traffic 
was on March 2, 2020, when 
AMVIC issued Impact Vol. 1, 
2020, with

Impact continues to be a 
valuable information source 
for industry stakeholders. To 
compare, the average daily 
number of sessions during the 
fiscal year was 901.

2,617 
sessions.



Performance measure 2019 – 2020 target 2019 – 2020 actual

Annual number of website page sessions 
(purposeful visits)

300,000 sessions 329,627 sessions

Proactive awareness activities - interviews, newsletters, 
industry and consumer bulletins, news releases*

80 56

Consumer and industry events* 17 6

Level of public awareness of AMVIC 
(measured biennially)**

n/a n/a

Business plan metrics: communications

*number affected by communications pauses due to the provincial election and COVID-19. 

**last measured in 2018 – 2019, will be measured again in 2020 – 2021.

642
Twitter followers

790
Facebook followers

17
consumer bulletins emailed 

and posted to amvic.org

AMVIC used website usability 
research to significantly improve 
the design and functionality of 

amvic.org, which relaunched on 
Oct. 30, 2019.

 9
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Complaints by business category

Business licence activity
2019 – 2020  
complaints

New and used sales 1,304

Used sales only 669

Service and repair 255

Unknown (includes curbers 
and unlicensed businesses) 

159

Recreational vehicle sales 80

Wholesale 10

Agent/broker 4

Recycling and dismantling 3

Leasing 1

Total 2,485

Helping consumers
Consumer services is the first point of contact for 
anyone who has a question or concern about an 
automotive business or salesperson in Alberta. 
Consumer services staff review each complaint 
submitted to AMVIC through an online process and 
coordinate appropriate follow-up action.

If applicable, consumer services may attempt to 
facilitate alternate dispute resolution (ADR) on behalf 
of the consumer. Regardless of the ADR outcome, 
if a breach or potential breach of the legislation is 
identified, the complaint is referred to investigations. 
The complaint may also be sent to AMVIC’s industry 
standards team for review. The issue may require 
appropriate education or elevated progressive 
enforcement actions. 

Some complaints are outside of AMVIC’s jurisdiction, 
in which case the consumer is given other contacts or 
resources to assist them. In 2019 – 2020 AMVIC received 
2,485 complaint submissions on a variety of topics, the 
five most common listed below.

1
Contract issues

2
Condition of vehicle

3
Repairs

4
Unlicensed businesses

5
Deposits

Five most common complaint types submitted



has been obtained for automotive 
consumers through alternate 
dispute resolution (ADR) facilitated 
by AMVIC since 2001. In 2019 – 2020, 
$1,711,026 was obtained for 
199 consumers through ADR.

More than 
$37.5 million

Performance measure 2019 – 2020 target 2019 – 2020 actual

Total consumer complaints handled by consumer 
services officers* 

2,300 2,485

Total consumer complaints resolved through 
alternative dispute resolution (ADR)

400 199

Total consumer complaints promoted by consumer 
services to investigations**

700 499

Total consumer complaints promoted by consumer 
services to industry standards 

70 196

Business plan metrics: consumer services 

*Total consumer complaints handled do not include abandoned complaints, complaints that are redirected to 
other AMVIC departments, or complaints where AMVIC does not have jurisdiction.

**Consumer services forwards all complaints with potential breaches of legislation to investigations.
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Performance measure 2019 – 2020 target 2019 – 2020 actual

Maintain fund at the maximum level established by 
AMVIC Bylaws

$4 million $4 million

Adjudicate claims in accordance with the Automotive 
Business Regulation and approved policies

100% 100%

Business plan metrics: Compensation Fund

Compensation Fund
The fund was established to assist consumers who have 
suffered an eligible proven loss arising out of a motor 
vehicle transaction with a business that was licensed by 
AMVIC and is no longer in operation. If a business closes 
and leaves consumers with a loss, those consumers can 

submit a claim to AMVIC’s Compensation Fund. The 
maximum amount for an individual loss is $25,000. Where 
there are several claims against a single licensee, those 
claims would share the maximum of $300,000, pro-rated.

31 claims determined

• 15 eligible

• 16 ineligible

27 claims closed

33 claims opened

Compensation 
Fund 2019 – 2020 The total amount paid  

from the Compensation  
Fund to 15 claimants 
in 2019 – 2020 was

$179,884. 

12 
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Licence to operate
Any business or salesperson who engages in Alberta’s 
automotive industry must be licensed or registered 
with AMVIC – it’s the law. Businesses are licensed and 
salespeople are registered. Both processes require 
submitting a number of documents, agreeing to a 
background check and in the case of salespeople, 
successfully passing the Salesperson Registration Course. 

Salespeople must be registered with AMVIC to legally 
solicit, negotiate or conclude a sale. Each application is 
reviewed and may be approved, issued with conditions 
or refused. Once a licence or registration is issued, it must 
remain in good standing and be renewed annually.

An automotive business licence is required for any of the following 
classes and activities: 
• Sales licence class activities

 » Retailer: sells new or used vehicles and purchases 
vehicles from the general public.

 » Wholesaler: sells, consigns and exchanges vehicles 
only with other automotive businesses.

 » Agent/broker: negotiate the purchase, lease or sale 
of a vehicle on behalf of a consumer.

• Leasing licence class 
Offers leases for a period longer than 120 days.

• Consignment licence class 
Sells vehicles on behalf of a consumer to other consumers.

• Repair licence class activities

 » Garage

 » Service station

 » Autobody

 » Specialty service

 » Mobile

 » Recycling and dismantling

Total businesses licensed and salespeople registered (five year comparison)

2018 – 20192017 – 20182016 – 2017 2019 – 20202015 – 2016

12,000

10,000

8,000

6,000

Businesses Salespeople

7,089
7,144

10,399 10,200 10,123

6,909

10,021

6,500

9,560

7,182
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Business plan metrics: licensing 

Performance measure 2019 – 2020 target 2019 – 2020 actual

Total number of business licences issued 6,900 7,182

Number of new business licences issued 740 788

Percentage of licence applications processed within 
10 working days (after business application is received)

97% 73%

Total number of salesperson registrations issued 10,200 10,123

Number of new salesperson registrations issued 3,250 3,253

Percentage of registration applications processed within  
10 working days (after registrant application is received)

87% 91%

Percentage of licensed businesses who renew on time* 80% 65%

Percentage of licensed businesses who report and pay sales 
levies on time

85% 59%

Percentage of registered salespeople who renew on time** 60% 42%

*Licensee renewal number only captures businesses who were at an issued status at the time of renewal. 

**Registration renewal number only captures salespeople who were at an issued status at the time of renewal.
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Proactive education is a key 
component of enforcement.

Industry 
engagement  
and education

Monthly bulletins and AMVIC’s quarterly newsletter support 
industry members in understanding and complying with 
Alberta’s consumer protection laws. Salesperson applicants 
cannot qualify for an AMVIC registration until they have 
passed the mandatory Salesperson Registration Course’s 
final exam. This means they cannot legally solicit, negotiate 
or conclude a sale with a consumer until they have been 
educated on the laws.

In addition to AMVIC’s mandatory Salesperson Registration 
Course, AMVIC also offers a voluntary Service and Repair 
Course, which 51 users took in 2019 - 2020. The course 
provides knowledge of the regulations that those in the 
service and repair industry can apply to their everyday 
work.

Salesperson Registration Course successful completions 

Year Successful completions

2017 – 2018 3,188

2018 – 2019 3,353

2019 – 2020 3,489
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Pass/fail regular and rewrite attendance 

*Total attendance number does not account for no-shows, user errors or technical omissions.

Pass Fail Course attendance total

First attempt 2019 – 2020 3,372 128 3,500*

Rewrite 2019 – 2020 117 11 128

First attempt 2018 - 2019 3,204 161 3,365*

Rewrite 2018 - 2019 149 16 165

20,845 
registrants and licensees 
receive Impact, AMVIC’s 

quarterly industry newsletter.

12
industry bulletins sent to 

salespeople and businesses.

AMVIC visits SAIT
Members of the communications and industry standards teams visit the 
Southern Alberta Institute of Technology (SAIT) annually to present to 
automotive program students. AMVIC’s strong partnership with SAIT 
instructors has resulted in workshops of 100 – 300 automotive students. 
This year, on Jan. 31 the presentation focused on AMVIC’s role, the laws 
and regulations that apply to their career and the importance of being 
AMVIC-licensed. The presentation was tailored to compliment the specific 
automotive repair-based programs offered at SAIT. Students asked 
questions on curbing, starting an automotive repair business and possible 
enforcement actions.
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Ensuring compliance 
One of AMVIC’s priorities is to help automotive businesses 
understand the legislative requirements and provide 
assistance in being compliant with the Consumer 
Protection Act. AMVIC has the authority to inspect all 
licensed automotive businesses in Alberta, which serves 
to manage risk to consumers by reducing the impact of 
a non-compliant business.

As a result of changes to the Automotive Business 
Regulation (ABR) that came into force on Oct. 31, 2018, 
on-site inspections are taking considerably more time. 
Inspections are an opportunity to educate and explain 
all legislation, regardless of when it came into effect. The 
additional time spent by the industry standards’ inspectors 
is being well received.

Compliant advertising 
AMVIC reviews advertisements from across the province 
and proactively identifies areas of concern for follow-up.

A total of 2,395 advertisements were subject to cursory 
review with 923 advertisements reviewed in depth. 
Fifty-seven per cent of the 923 reviewed in depth had 
advertising compliance concerns. Common advertising 
compliance issues include failure to adhere to all-in pricing 
by stacking discounts, visually misrepresenting the vehicle 
for sale, lack of vehicle history disclosure and no stock 
number included. AMVIC works with industry to provide 
communication and education in person, via newsletters 
and advertising resources available on amvic.org.

total number of advertisements 
subject to cursory review with 
923 advertisements reviewed in depth.

2,395
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Performance measure 2019 – 2020 target 2019 – 2020 actual

Licensee field inspections 320 340

Business plan metrics: industry standards

On-site inspections conducted

Licence type Inspections

Used sales only 105

Service and repair 90

New and used sales* 67

Wholesale 49

Recreational vehicle sales 11

Leasing, and recycling and 
dismantling

9

Consignment** 5

Agent/broker 4 

TotalTotal 340340

A licensee is included in only one category above, even if they 
are licensed for more than one class. 
*New and used sales category includes businesses licensed for both new 
sales and used sales but not for consignment sales.

**Consignment category includes any business that primarily conducts 
consignment sales.

!
Top three concerns:

1.

2.

3.

Mechanical Fitness Assessments 
not being provided prior to the 
bill of sale being signed.

Vehicle disclosure not being 
provided prior to the bill of sale 
being signed.

Advertising non-compliance.

Corrective action:

• Education 

• Follow-up inspection

• Progressive enforcement 
e.g. Administrative Penalties, 
Undertakings, Director’s Orders

57% of the ads reviewed in 
depth had advertising 
compliance concerns

1,476 total concerns 
identified



 19

AMVIC can take a number of enforcement actions against 
businesses and salespeople who do not comply with 
Alberta’s consumer protection laws. Several factors are 
considered before determining appropriate enforcement 
action. AMVIC’s team of 16 peace officers includes 13 
investigators who work across Alberta. AMVIC’s peace 
officers have the authority to lay charges under the 
Consumer Protection Act and specific sections of the 
Traffic Safety Act and Criminal Code. An administrative 
review by the Director of Fair Trading (as delegated) for 
a business or salesperson can be recommended by an 
AMVIC investigator or an industry standards officer.

Training
The investigations department completed a variety 
of training opportunities throughout the 2019 – 2020 
fiscal year. This included an Alberta Gaming, Liquor 
& Cannabis (AGLC) seminar on money laundering; 
court preparation training; and an investigators conference 
where the Calgary Police Service presented on search 
warrants and production orders.

Zero tolerance for curbers 
Automotive sales businesses operating without an AMVIC 
licence are known as curbers. These illegal, unlicensed 
sellers often mislead buyers about vehicle history and 
condition. Consumers who buy from a curber often find 
that when vehicle problems surface, the seller cannot be 
located and the consumer has no recourse. 

In addition to enforcement, AMVIC works to educate 
consumers about the risks of buying from curbers and 
the benefits of choosing to deal with AMVIC-licensed 
businesses.

Enforcement and  
administrative actions 

Charges laid 
Laid against 30 businesses and individuals. 

Charge type
Number 

of charges

Consumer Protection Act 

Licence requirements 
Unfair practices 
Record keeping

24 
16 

Automotive Business Regulation 31

Traffic Safety Act

Mechanical Fitness 
Assessments 

9

Criminal Code 6

Total 89

3

14 convictions*, total fines: $13,050
*Convictions based on charges laid in previous years.

Restitution to victims resulting  
from convictions: $105,100
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A licensee is included in only one category above. 
*New and used sales includes businesses that also sell used 
vehicles, but not consignment sales.

Investigations opened in 2019 – 2020

Investigation type Number opened

Used sales 189

New and used sales* 124

Service and repair 91

Unknown, includes curbers 90

Recreational vehicle sales 12

Wholesale 9

Recycling and dismantling 3

Agent/broker 1

Total 519

Administrative reviews and actions 
If there is a risk or perceived risk to consumers or the 
automotive industry, AMVIC follows a progressive 
enforcement model. Investigations, inspections and 
licensing circumstances can progress to the Director of Fair 
Trading (as delegated) for an administrative review. Prior to 
the Director of Fair Trading (as delegated) proceeding with 
any form of administrative action, the licensee or registrant 
is provided with notice and given the opportunity to 
respond in writing and/or participate in an administrative 
review with the Director. Businesses and salespeople have 
the right to appeal a decision of the Director.

Administrative review outcomes may include:
• No action required,

• Undertaking,

• Director’s Order,

• Administrative Penalty up to $100,000,

• conditions added to a licence, or

• licence cancellation or suspension.

Performance measure 2019 – 2020 target 2019 – 2020 actual

Consumer complaints investigated (completed/
closed)

950 632

Consumer complaints investigated and identified 
as: no Consumer Protection Act violation, insufficient 
evidence or not in our jurisdiction 

450 304

Number of meetings held with external intelligence 
and enforcement agencies

12 9

Number of initiatives developed and implemented 
as a result of meetings with external agencies

4 4

Business plan metrics: investigations*

*Investigations may span over the course of two fiscal years, depending on the complexity and size of the investigation.
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* Affected by availability of all parties involved and adjournment requests.

Performance measure 2019 – 2020 target 2019 – 2020 actual

Average number of working days 
to schedule and hold a licensing 
administrative review upon receipt 
of an application review report

15 9

Average number of working days to 
schedule and hold an investigation 
administrative review upon receipt 
of an application report*  

30 19

Average number of working days to 
issue a written administrative review 
decision after an administrative review 
is held 

25
2 (licensing) 

10 (investigations)

Business plan metrics: administrative enforcement

Action Licence type breakdown

1 Administrative Penalty totaling $22,500 New and used sales: 1

9 Undertakings New and used sales: 3
Recreational vehicles: 1 
Wholesale: 4 
Service and repair: 1

23 Director’s Orders issued in response to investigations Service and repair: 14
Unlicensed: 4
Used sales: 3                 
Wholesale: 2

10 cancellations 

5 business cancellations 

    5 salesperson registration cancellations

Business 

Wholesale: 3
Recreational vehicle: 1
Used sales: 1

total number of administrative 
reviews held213
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Performance measure 2019 – 2020 target 2019 – 2020 actual

Hours of out of office staff training 400 440

Hours of in office staff training 1,500 965

Business plan metrics: human resources

Public interest disclosure
In accordance with the Public Interest Disclosure (Whistleblower Protection) Act Sections 32(1), 32(2) and 32(3), 
there were no disclosures, investigations, recommendations or statements of actions for the April 1, 2019 to 
March 31, 2020 period.

Investing in people 
AMVIC is committed to identifying training initiatives that align with the business plan. Both internal and external training 
options that fall within departmental budget guidelines are considered. By investing and reporting on these initiatives we 
can identify opportunities for improved staff development and stakeholder engagement. 
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Independent Auditor’s Report 

To the Board of Directors of the 
Alberta Motor Vehicle Industry Council 
  

Opinion 

We have audited the financial statements of Alberta Motor Vehicle Industry Council (the “Council”), 
which comprise the statement of financial position as at March 31, 2020, and the statements of 
operations, change in net assets and cash flow for the year then ended, and notes to the financial 
statements, including a summary of significant accounting policies.  

In our opinion, the accompanying financial statements present fairly in all material respects, the 
financial position of the Council as at March 31, 2020, and its results of operations, its changes in its 
net assets, and its cash flows for the year then ended in accordance with Canadian public sector 
accounting standards for not-for-profit organizations.  

Basis for Opinion 

We conducted our audit in accordance with Canadian generally accepted auditing standards. Our 
responsibilities under those standards are further described in the Auditor's Responsibilities for the 
Audit of the Financial Statements section of our report. We are independent of the Council in 
accordance with the ethical requirements that are relevant to our audit of the financial statements in 
Canada, and we have fulfilled our other ethical responsibilities in accordance with these requirements. 
We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis 
for our opinion.  

Responsibilities of Management and Those Charged with Governance for the 
Financial Statements   

Management is responsible for the preparation and fair presentation of these financial statements in 
accordance with Canadian public sector accounting standards for not-for-profit organizations, and for 
such internal control as management determines is necessary to enable the preparation of financial 
statements that are free from material misstatement, whether due to fraud or error.  

In preparing the financial statements, management is responsible for assessing the Council’s ability to 
continue as a going concern, disclosing, as applicable, matters related to a going concern and using 
the going concern basis of accounting unless management either intends to liquidate the Council or to 
cease operations, or has no realistic alternative but to do so.  

Those charged with governance are responsible for overseeing the Council’s financial reporting 
process. 
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Auditor’s Responsibilities for the Audit of the Financial Statements  

Our objectives are to obtain reasonable assurance about whether the financial statements as a whole 
are free from material misstatement, whether due to fraud or error, and to issue an auditor’s report that 
includes our opinion.  Reasonable assurance is a high level of assurance, but is not a guarantee that 
an audit conducted in accordance with Canadian generally accepted auditing standards will always 
detect a material misstatement when it exists.  Misstatements can arise from fraud or error and are 
considered material if, individually or in the aggregate, they could reasonably be expected to influence 
the economic decisions of users taken on the basis of these financial statements.  

As part of an audit in accordance with Canadian generally accepted auditing standards, we exercise 
professional judgment and maintain professional skepticism throughout the audit.  We also:  

• Identify and assess the risks of material misstatement of the financial statements, whether due 
to fraud or error, design and perform audit procedures responsive to those risks, and obtain 
audit evidence that is sufficient and appropriate to provide a basis for our opinion. The risk of 
not detecting a material misstatement resulting from fraud is higher than for one resulting from 
error, as fraud may involve collusion, forgery, intentional omissions, misrepresentations, or the 
override of internal control.  

• Obtain an understanding of internal control relevant to the audit in order to design audit 
procedures that are appropriate in the circumstances, but not for the purpose of expressing an 
opinion on the effectiveness of the Council's internal control.    

• Evaluate the appropriateness of accounting policies used and the reasonableness of 
accounting estimates and related disclosures made by management.  

• Conclude on the appropriateness of management's use of the going concern basis of 
accounting and, based on the audit evidence obtained, whether a material uncertainty exists 
related to events or conditions that may cast significant doubt on the Council's ability to 
continue as a going concern. If we conclude that a material uncertainty exists, we are required 
to draw attention in our auditor's report to the related disclosures in the financial statements or, 
if such disclosures are inadequate, to modify our opinion. Our conclusions are based on the 
audit evidence obtained up to the date of our auditor's report. However, future events or 
conditions may cause the Council to cease to continue as a going concern.  

• Evaluate the overall presentation, structure and content of the financial statements, including 
the disclosures, and whether the financial statements represent the underlying transactions 
and events in a manner that achieves fair presentation.  

We communicate with those charged with governance regarding, among other matters, the planned 
scope and timing of the audit and significant audit findings, including any significant deficiencies in 
internal control that we identify during our audit. 

 

 

Edmonton, Canada 
      
June 23, 2020      Chartered Professional Accountants
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Alberta Motor Vehicle Industry Council 
Statement of Operations  
Year Ended March 31

2020 2019
Operating
Revenues

Licence fees 3,194,565 3,244,198
Sales levy 2,722,652 2,838,177
Course fees 582,220 559,480
Other income 9,778 21,183
Interest income 139,133 128,528

Total revenues 6,648,348 6,791,566

Expenditures

Amortization 85,039 66,734
Audit 25,841 25,841
Communications 126,639 187,502
Computer 211,243 134,784
Finance charges 128,345 126,587
Insurance 9,116 10,108
Labour 4,822,243 4,910,330
Legal fees 117,495 158,437
Office 103,289 101,433
Postage and courier 3,017 5,181
Professional services 32,164 37,142
Rent 373,950 303,564
Staff training and recruitment 19,186 34,635
Telecommunications 73,706 62,636

Travel 151,096 199,157
(Gain) on sale of capital assets – (100)

Total expenditures (Note 5) 6,282,369 6,363,971

Operating excess of revenues over expenditures $ 365,979 $ 427,595

Compensation fund
Revenues

Investment revenue 87,143 87,609

Expenditures
Administrative costs 164,625 156,894
Claims paid and payable 179,884 315,226
Claims expense accrued in previous years – (300,000)
Claims and recoveries from licensees and security (94,239) –

Total expenditures 250,270 172,120

Compensation Fund deficiency of revenues over expenditures (163,127) (84,511)

Total excess of revenues over expenditures $ 202,852 $ 343,084

See accompanying notes to the financial statements
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Unrestricted

 Compensation 

 fund  

 (Note 3)

 Internally 

 restricted  

 (Note 3)

 Invested 

 in capital 

 assets

 2020 
 Total

 2019 

 Total

Net assets, beginning of year $ 4,131,077 $ 4,000,000 $ 2,100,000 $ 377,501 $ 10,608,578 $ 10,265,494

Excess (deficiency) of revenues 

over expenditures 
373,536 (85,645) – (85,039) 202,852 343,084

Net investment in capital assets (2,822) – – 2,822 – –

Inter-fund transfer (Note 3) (85,645) 85,645 – – – –

Net assets, end of year $ 4,416,146 $ 4,000,000 $ 2,100,000 $ 295,284 $ 10,811,430 $ 10,608,578

Alberta Motor Vehicle Industry Council 
Statement of Changes in Net Assets 
Year Ended March 31

See accompanying notes to the financial statements
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Alberta Motor Vehicle Industry Council 
Balance Sheet 
March 31

2020 2019

Assets

Current

Cash and cash equivalents $ 778,032 $ 572,151

Accounts receivable 601,979 679,848

Prepaids 110,746 89,784

Short-term investments 1,419,656 1,031,439

2,910,413 2,373,222

Restricted cash (Note 6) 50,862 50,000

Long-term investments 3,948,286 4,097,484

Long-term restricted investments (Note 3) 4,001,398 3,995,520

Capital assets (Note 4) 295,284 377,501

$ 11,206,243 $ 10,893,727

Liabilities

Current

Accounts payable and accruals $ 161,494 $ 141,883

Tenant allowance liability 9,880 1,870

Compensation Fund claims payable (Note 6) 47,915 -

219,289 143,753

Long Term

Tenant allowance liability 21,407 40,633

Long-term deposits (Note 6) 154,117 100,763

175,524 141,396

394,813 285,149

Net assets

Compensation Fund (Note 3) 4,000,000 4,000,000

Invested in capital assets 295,284 377,501

Internally restricted (Note 3) 2,100,000 2,100,000

Unrestricted 4,416,146 4,131,077

10,811,430 10,608,578

$ 11,206,243 $ 10,893,727

Commitments (Note 8)

On behalf of the Board

                              Director

                              Director

See accompanying notes to the financial statements
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See accompanying notes to the financial statements

Alberta Motor Vehicle Industry Council 
Statement of Cash Flows 
Year Ended March 31

2020 2019

Increase (decrease) in cash and cash equivalents

Operating

Excess of revenues over expenditures $ 202,852 $ 343,084

Items not affecting cash:

Amortization 85,039 66,734

Gain on disposal of capital assets – (100)

287,891 409,718

Change in non-cash operating items:

Accounts receivable 77,869 29,580

Prepaids (20,962) 3,494

Accounts payable and accruals 19,611 (60,141)

Tenant allowance liability (11,216) 42,503

Long-term deposits 53,354 (55,505)

Compensation Fund claims payable 47,915 (300,000)

454,462 69,649

Investing

Proceeds from the disposal of capital assets – 100

Proceeds from disposal of investments 2,993,876 3,435,228

Purchase of investments (3,239,635) (3,297,809)

Purchase of capital assets (2,822) (262,662)

(248,581) (125,143)

Net increase (decrease) in cash and cash equivalents 205,881 (55,494)

Cash and cash equivalents

Beginning of year 572,151 627,645

End of year $ 778,032 $ 572,151
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1. Legal form and objectives
The Alberta Motor Vehicle Industry Council (“the Council”) was originally incorporated under the Societies Act of 
Alberta on February 12, 1999. On October 31, 2018, as per section 137.8 of the Consumer Protection Act, the Council 
ceased being a society, and was continued as a corporation and a regulatory board under the Consumer Protection Act. 

The Council’s mandate is to protect consumers and industry from unfair practices in the automotive business 
industry. The Council is responsible for maintaining a mandatory licensing program for automotive businesses and a 
registration program for automotive business salespersons, educating industry on regulatory compliance, informing 
consumers of their rights and enforcing consumer protection laws as required by the Consumer Protection Act.

The Council is a “not for profit” organization for purposes of the Income Tax Act (Canada) and is exempt from income 
taxes.

2. Summary of significant accounting policies
These financial statements have been prepared by management in accordance with Canadian public sector 
accounting standards for government not-for-profit organizations (“PSAS-GNFPO”) and include the following 
significant accounting policies:

Use of estimates and measurement uncertainty
The preparation of financial statements in conformity with PSAS-GNFPO requires management to make estimates 
and assumptions that affect the reported amounts of assets and liabilities, the disclosure of contingent assets and 
liabilities at the date of the financial statements and reported amounts of revenues and expenses during the period. 
Management reviews the carrying amounts of items in the financial statements at each balance sheet date to 
assess the need for revision or any possibility of impairment. Management determines these estimates based on 
assumptions that reflect the most probable set of economic conditions and planned courses of action. Actual results 
could differ from those estimates.

Significant estimates included in these financial statements are the completeness of sales levy revenue receivables, 
the amortization basis for capital assets, the valuation of the allowance for doubtful accounts receivable, and the 
accrual for Compensation Fund claims payable. 

The spread of COVID-19 has severely impacted many local economies around the globe. In many countries, 
including Canada, businesses are being forced to cease or limit operations for long or indefinite periods of time. 
Measures taken to contain the spread of the virus, including travel bans, quarantines, social distancing, and closure 
of non-essential services have triggered significant disruptions to businesses worldwide, resulting in an economic 
slowdown. The Council has considered future possible impacts of COVID-19 on its operations including any potential 
liquidity risk. The Council will continue to monitor cash from operations and its operating costs in order to manage its 
exposure to possible liquidity risk. 

Cash and cash equivalents
Cash and cash equivalents include cash on hand, balances with banks, and highly liquid temporary money market 
instruments, and short-term investments with original maturities of three months or less. 

Financial instruments
The Council’s financial instruments are measured at fair value when issued or acquired. For financial instruments 
subsequently measured at cost or amortized cost, fair value is adjusted by the amount of the related financing 
fees and transaction costs. Transaction costs and financing fees relating to financial instruments that are measured 
subsequently at fair value are recognized in operations in the year in which they are incurred. 

Alberta Motor Vehicle Industry Council 
Notes to the Financial Statements 
March 31, 2020
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2. Summary of significant accounting policies (Continued) 

Financial instruments (Continued) 
At each reporting date, the Council measures its financial assets and liabilities at cost or amortized cost using the 
effective interest method (less impairment in the case of financial assets), except for equities quoted in an active market, 
which must be measured at fair value. All changes in fair value of the investments in equities quoted in an active market 
is recorded in the statement of operations. The Council uses the effective interest method to amortize any premiums, 
discounts, transaction fees and financing fees to the statement of operations. The financial instruments measured 
at amortized cost are cash and cash equivalents, accounts receivable, restricted cash, short-term and long-term 
investments, long-term restricted investments, accounts payable and accruals, and Compensation Fund claims payable 
and long-term deposits. The carrying value of financial instruments approximates their fair value unless otherwise noted. 

For financial assets measured at cost or amortized cost, the Council regularly assesses whether there are any 
indications of impairment. If there is an indication of impairment, and the Council determines that there is a significant 
adverse change in the expected timing or amount of future cash flows from the financial asset, it recognizes an 
impairment loss in the statement of operations. Any reversals of previously recognized impairment losses are 
recognized in operations in the year the reversal occurs.

Revenue recognition
The Council derives part of its revenues from fees charged for licences for automotive businesses and registrations 
for automotive salespeople. The licence term is non-refundable for a one-year period and revenue is recognized at 
the time the licence is issued.

The Council also derives revenue from collecting a sales levy per vehicle sold or leased to retail customers by 
automotive businesses and salespeople. Revenue from sales levies are recognized at the time of sale of the vehicle. 

The Council also derives revenue from course fees to provide online training to automotive salespeople and the 
service and repair industry. Revenue from course fees are recognized when the salesperson registers in the online 
course as the non-refundable fees are received. 

The Council follows the deferral method of accounting for contributions. Externally restricted contributions are 
recognized as revenue in the year in which the related expenses are incurred. Unrestricted contributions are 
recognized as revenue in the year when received or receivable if the amount to be received can be reasonably 
estimated and collection is reasonably assured.

Capital assets
Capital assets are recorded at cost. Amortization is provided on a straight-line basis over the assets estimated useful 
lives, at the following rates:

Computer hardware  30%, straight-line

Computer software  30%, straight-line

Furniture and fixtures  10%, straight-line

Leasehold improvements straight-line or over the term of the lease

Impairment of long-lived assets
The Council tests for impairment when events or changes in circumstances indicate the carrying amount of an item or class 
of capital assets may not be recoverable. Recoverability is determined by comparing the carrying amount of the asset to 
the undiscounted future cash flows expected from use and eventual disposition of the asset. In such situations, the asset is 
measured at its fair value and presented in the balance sheet at the lower of the fair value or carrying amount. 

Alberta Motor Vehicle Industry Council 
Notes to the Financial Statements 
March 31, 2020
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3. Restricted net assets
The restricted net assets include reserves restricted for various purposes:

2020 2019

Internally restricted funds

Restricted operating fund $ 1,000,000 $ 1,000,000

Restricted sustainability fund 600,000 600,000

Restricted innovation & technology fund 500,000 500,000

$ 2,100,000 $ 2,100,000

Compensation fund $ 4,000,000 $ 4,000,000

The internally restricted net assets consist of: 

• Amounts restricted by the Council’s Board of Directors to provide the financial resources for an orderly windup  
of the Council for the amount of $1,000,000 (2019 – $1,000,000).

• Amounts restricted by the Council’s Board of Directors to provide the financial resources for any unforeseen 
financial obligations the Council may encounter, for the amount of $600,000 (2019 – $600,000).

• Amounts restricted by the Council’s Board of Directors to provide the financial resources for management to make 
the Council’s operations more effective and/or efficient through innovative and technology driven projects, for the 
amount of $500,000 (2019 – $500,000).

The internally restricted amounts are not available for use without the prior approval of the Board of Directors. These 
funds must also be invested in low risk investments such as a GIC, treasury bill or bonds. 

The Alberta Motor Vehicle Industry Council Compensation Fund (the “Fund”) was established pursuant to section 
137(1) of the Consumer Protection Act. The fund is governed in accordance with sections 26, 27, 28, 29, 30 and  
31 of the Automotive Business Regulation and AMVIC Bylaw 2 – Compensation Fund.

The Fund was launched on January 1, 2012 and has been fully operational since March 31, 2012. The Fund has been 
internally restricted by the Council’s Board of Directors and can only be used for the following:

• to pay out claims to consumers who have suffered a loss arising from an act or omission during an automotive 
transaction.

• amounts in the Fund in excess of $1,500,000 may, with the prior permission of the Director of Fair Trading, be used 
for the purpose of providing information relating to automotive business to consumers and persons engaged in 
the automotive business, and paying the costs of investigations for which the Council is responsible.

During the year, Fund claims were approved and paid or accrued in the total amount of $179,884 (2019 – $315,226) 
and claims were recovered in the amount of $94,239 (2019 – Nil). The Board of Directors also approved transfers from 
unrestricted net assets to the Fund in the amount of $85,645 (2019 – $315,226) for claims paid or accrued. The Fund 
balance is $4,000,000 on March 31, 2020 (2019 – $4,000,000).

Alberta Motor Vehicle Industry Council 
Notes to the Financial Statements 
March 31, 2020
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4. Capital assets

2020 2019

Accumulated Net  Net

Cost Amortization  Book Value Book Value

Computer hardware $ 316,444 $ 306,797 $ 9,647 $ 18,223

Computer software 748,982 748,366 616 3,654

Furniture and fixtures 316,911 228,527 88,384 105,135

Leasehold improvements 378,267 286,630 91,637 145,489

Work in progress 105,000 – 105,000 105,000

$ 1,865,604 $ 1,570,320 $ 295,284 $ 377,501

Included in Capital assets is $105,000 of work in progress relating to the replacement of a key software operating 
system. The system is near completion as of March 31, 2020 and is expected to become operational subsequent to 
year end.

5. Nature of expenditures
The percentages of expenditures incurred by the different operating departments of the Council are as follows: 

2020 2019

Licensing and registration 12% 13%

Complaint management, investigation and enforcement 70% 69%

Education and communications 10% 12%

Compensation Fund 6% 4%

Board of directors 2% 2%

6. Long-term deposits
The Council holds security deposits totalling $154,117 from businesses participating in consignment activity. The 
deposits are maintained until a claim is made against the security, over three years following the removal of 
consignment sales, or the closure of the licensee’s business. All interest received on the cash is repaid to the 
depositor within 60 days after March 31 of each fiscal year. 

As of March 31, 2020, the long-term deposits included $100,000 received as security from consignment businesses 
plus $1,914 accrued interest. $50,000 plus $1,052 accrued interest will be returned to a consignment business 
subsequent to the year end. These amounts including accrued interest are recognized as restricted cash of $50,862 
(2019 – $50,000), and cash and cash equivalents of $51,052 (2019 – $50,763). 

Long-term deposits also included $52,203 that arose from the enforcement of licensee security of $100,000. This 
balance includes $118 of accrued interest less $47,915 (2019 – $nil) accrued claims paid out. The Council recognized 
the amount received as cash and cash equivalents.

Alberta Motor Vehicle Industry Council 
Notes to the Financial Statements 
March 31, 2020
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7. Employee future benefits
The Council sponsors a registered retirement savings plan for its employees. The employer’s portion of contributions 
is computed as a percentage of compensation. The expense recorded in relation to the employer’s contribution for 
the year ended March 31, 2020 was $389,287 (2019 – $374,883).

8. Commitments
The Council has commitments for information technology support, its leased premises, and office equipment.  
The future minimum annual payments are as follows:

2021 360,137

2022 320,023

2023 308,389

2024 116,140

2025 62,651

9. Subsequent events
In March 2020, the World Health Organization declared the outbreak of a novel coronavirus (COVID-19) as a 
pandemic. The Province of Alberta (“the Province”) responded by declaring a state of public health emergency on 
March 17, 2020 with isolation and business closure measures put in place across the province. Businesses deemed 
to be providing essential services to the public were permitted to remain open subject to guidelines for enhanced 
infection control and prevention. The Council was deemed an essential service provider by its role as a regulatory 
and enforcement agency. Motor vehicle businesses, including dealerships and repair facilities, were also deemed 
essential service providers by the Province. 

The Council has determined that these events are non-adjusting subsequent events. Accordingly, the financial 
position and results of operations as of and for the year ended March 31, 2020 have not been adjusted to reflect their 
impact. The duration and impact of the COVID-19 pandemic remains unclear at this time. It is not possible to reliably 
estimate the duration and severity of these consequences, as well as their impact on the financial position and results 
of the Council for future periods. 

Alberta Motor Vehicle Industry Council 
Notes to the Financial Statements 
March 31, 2020
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