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Internet selling and sales to remote consumers
The Consumer Protection Act (CPA), 
through the Internet Sales Contract 
Regulation (ISCR), allows vehicles 
to be sold online and remotely to 
consumers. It is important to note 
that regardless of the business 
model, the CPA and the Automotive 
Business Regulation (ABR) must be 
followed.

Shopping on the internet is a 
different consumer experience than 
shopping at a dealership or a car lot. 
The ISCR applies to Alberta residents 
or people purchasing goods or 
services from Alberta businesses 
that sell online. This regulation does 
not apply if a consumer is buying 
from a private individual.

Remote consumers can purchase 
or lease a motor vehicle from an 
AMVIC-licensed business without 
visiting the automotive business’s 
registered premises for the purpose 
of purchasing the vehicle. Online 
sales are permitted as long as the 
business has a brick and mortar 
location.

Disclosure requirements
It is important that internet 
consumers are provided with all 
required information and it must 
be prominently displayed on the 
business’s website. There are 
different disclosure requirements 
in both the ABR and the ISCR, and 
all requirements must be complied 

with. For example, the ISCR requires 
disclosure of refund policies. 
The ABR is specific in requiring a 
Mechanical Fitness Assessment 
and disclosure of the vehicle 
history information. Disclosure of 
information requirements as set 
out in the ISCR and the ABR can be 
found on amvic.org. The Government 
of Alberta has produced a helpful 
factsheet on internet shopping.

Internet sales Q & A
Can a traditional automotive 
business also sell vehicles 
online to consumers?
Yes, as long as they hold an AMVIC 
licence for retail sales or lease.

Can an automotive business take 
a vehicle to a consumer’s home 
for a test drive?
Yes, as long as the test drive is 
solely to evaluate the vehicle’s 
performance, suitability and/or 
condition prior to purchase or lease 
and for no other purpose. A best 
business practice would be to have 
the terms and conditions of the test 
drive reviewed by the consumer prior 
to the test drive taking place. This 
will clarify if the vehicle can be kept 
overnight, what happens if there is 
an accident, etc. 

Can a consumer test drive a 
vehicle during the COVID-19 
pandemic?
Yes, as long as social distancing and 

any current health recommendations 
or rules are observed. The current 
recommendations of Alberta’s chief 
medical officer of health, Dr. Deena 
Hinshaw, can be found at alberta.ca.

Can an automotive business take 
a contract to the consumer’s 
home so they can sign it if they 
like the vehicle?
The contract can be delivered or 
emailed if all elements have been 
agreed to previously. However, 
if there are elements to still be 
negotiated or resolved prior to 
signing, they must be delivered 
to the consumer by an AMVIC-
registered salesperson.

Can an employee or third party 
delivery service be used to 
deliver a vehicle to a consumer’s 
home?
Yes, if the bill of sale has been 
signed and all required disclosure 
is provided to the consumer by an 
AMVIC-registered salesperson prior 
to delivery of the vehicle.

Please visit amvic.org for more info.

http://www.qp.alberta.ca/1266.cfm?page=2001_081.cfm&leg_type=Regs&isbncln=9780779752836%20
http://www.qp.alberta.ca/1266.cfm?page=2001_081.cfm&leg_type=Regs&isbncln=9780779752836%20
https://www.amvic.org/about-us/laws-and-regulations/
https://open.alberta.ca/dataset/07cdf766-de64-473f-b57a-dda11c63f05e/resource/f7874d1f-3a63-41dc-8978-ed78f7cb0879/download/internet-shopping.pdf
https://www.alberta.ca/coronavirus-info-for-albertans.aspx?utm_source=google&utm_medium=sem&utm_campaign=Covid19&utm_term=beinformed&utm_content=v3&gclid=Cj0KCQjwncT1BRDhARIsAOQF9LlNX9CXfFlvRMpWAa4kcoc3tqlTGsknGPcRrm8eNG8Vu6zErJY4NywaAmGSEALw_wcB
https://www.amvic.org/business/internet-selling-and-sales-to-remote-consumers/


2

How to remit levies

Every automotive business in Alberta is required to remit a $6.25 levy to AMVIC for every vehicle sold or leased.

How a business remits the levy
Payments up to $5,000 can be remitted through your AMVIC Online account via debit or credit; payments 
exceeding $5,000 can be paid by completing multiple online transactions. Additionally, payments can be made 
by cheque mailed to AMVIC’s Edmonton office. Cash is not accepted.

AMVIC receives its authority to collect a levy from Section 136(8) of the Consumer Protection Act.
Visit amvic.org to see levy payment dates throughout the year and levy FAQ.

Selling 
online? 
Make sure 
your click 
ads comply.
Click ads such as Google 
AdWords can drive traffic to your 
website, but may have space 
limitations. AMVIC advises that 
if the click ad is promoting a 
specific vehicle, then the click ad 
must direct the user to a page 
dedicated to the specific vehicle 
that was promoted and disclose 
all information. The click ad must 
not just take the user to the 
general or main landing page on 
your website.
Ensure that the specific page 
also follows all advertising rules, 
including stating the all-in price.
Here’s an example of a legal click 
ad that leads to a vehicle-specific 
page:

https://www.amvic.org/business/licence-responsibilities-information/levy/
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How to advertise incentives
Want to advertise incentives like a cash rebate or a membership card discount? Ensure you advertise the total, 
all-in price first and then summarize all possible incentives afterward.
The all-in price should not include incentives that are not available to every consumer, such as a membership 
card incentive. This shows fairness and transparency and allows consumers to make an informed purchasing 
decision based on their needs and resources.
State the all-in price first, then state prices after each incentive but not all of the incentives together if they do 
not apply to every consumer. Then ensure there is a full disclosure on who qualifies for each incentive and how it 
is applied to the price.
Also, if multiple incentives decrease the price to less than the first all-in advertised price, you cannot add on 
fees or charges to increase the price because the fees and charges should already be included in the advertised 
price.
Remember, Section 6(4)(o) of the Consumer Protection Act states it is an unfair practice if “a supplier’s 
representation that a specific price benefit or advantage exists if it does not.”
Check out the mock ad below for an example on how to advertise incentives.
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AMVIC industry board 
members appoint new 
director-at-large 
On April 21, 2020, the industry members of the AMVIC 
Board appointed Diane Kolibar as the new industry 
director-at-large for a term of three years.

Kolibar is a seasoned, hands-on administrator with 45 
years of experience within the areas of organization, 
finance, staff development and dealership operations.

She started her career at Festival Ford in Red Deer, 
and then moved on to Colombo Chrysler Dodge Ltd. in 
Woodbridge, Ontario, before coming to Calgary.

In her current role as a fixed operations manager for 
McManes Automotive Group, she was involved in the 
2015 construction of the South Trail Auto Mall and 
helped open South Trail Chrysler in 2016 where she is 
a store partner.

Kolibar’s critical thinking and creative problem solving 
skills, combined with her extensive automotive 
business experience will provide the AMVIC Board with 
a well-balanced regulatory approach in navigating a 
fair marketplace in Alberta.

A message from the Alberta Insurance Council
The Alberta Insurance Act requires that every business that acts as an insurance agent must hold a valid 
certificate of authority. The act also requires that a business that is issued a certificate of authority must appoint a 
Designated Individual (DI) who is responsible for receiving all notices and documents from the Alberta Insurance 
Council (AIC).

This requirement applies to auto dealerships which sell equipment warranty, credit related, and GAP insurance. 
If you require additional information on licensing please contact the Alberta Insurance Council at licensing@
abcouncil.ab.ca 

If your auto dealership currently holds a valid certificate(s) to sell equipment warranty, credit related, and GAP 
insurance, your license(s) will expire on June 30, 2020, and must be renewed prior to that date if you wish to 
continue doing business. The AIC will email renewal notifications to all license holders through their Designated 
Individual(s) in early May. 

If you are not the DI for the license issued to your business, a new DI must be appointed. The new individual must 
register for their own CIPR number. CIPR numbers are not interchangeable. The new prospective DI can submit an 
online application by logging into the AIC portal. If the agency name under which you conduct insurance business 
or the sponsoring insurance company has also changed, the DI must update those changes through an online 
application. These updates cannot be made on renewal application(s). It is your responsibility to ensure that the 
agency and DI information provided to the AIC is current and accurate.

Not sure if you currently hold an active insurance agent’s certificate of authority? Search for your business name 
from the link Other Resources-Popular Lookups-Agent and Agency Search on our web site at abcouncil.ab.ca. 

If you have any other questions, please email us at licensing@abcouncil.ab.ca.

AMVIC hires new CFO
AMVIC has a new chief financial officer (CFO), Jason 
Cheung.

Cheung is a Chartered Professional Accountant, who 
received his bachelor of commerce degree from 
the University of Alberta. Cheung had worked as an 
auditor for Deloittle, as well as in the oil and gas 
industry and various not-for-profit organizations. His 
work experience and skills will play an important role 
in AMVIC’s future.

“I am very excited to be a part of AMVIC,” said 
Cheung. “I have spent a good amount of time in 
dealerships and I have personally noticed the 
positive impacts that AMVIC has made to protect the 
consumer and improve the industry over the years.”

Cheung is currently shadowing the current CFO Bruce 
Boychuk, who will be retiring at the end of June.

http://www.abcouncil.ab.ca/
mailto:licensing%40abcouncil.ab.ca?subject=

